
  

Appendix B – Social Media Examples 

 

Education 

Examples of using social media to educate 

 

Infant car seats 

In recent years, third-party aftermarket products for car seats have become popular with families. 

These are products that did not come with the car seat when it was purchased (e.g. padded car 

seat bags, added padding behind the baby and harness strap covers and head support cushions). 

 

 

 

 

 

 

 
  



  

 

Exposure to UV Radiation  

UV radiation can cause permanent DNA damage, increasing the risk of developing skin cancer. 

The use of tanning equipment before age 35 increases the risk of melanoma. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



  

 

Collaboration 

Example of using social media to collaborate 

 

Celebrating 70 years of community water fluoridation 

On Friday, January 23, 2015, the Middlesex-London Health Unit collaborated with the Ontario 

Association of Public Health Dentistry, Ontario public health units, Children’s Dental Health 

Project, and international health organizations to celebrate 70 years of community water 

fluoridation on Twitter using the hashtag #factsfavorfluoridation. 

 

tweetreach.com - #factsfavorfluoridation hashtag metrics 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
  



  

Encourage participation 

Example of using social media to encourage participation 

 

Sharing skin-to-skin stories 

The MLHU encourages parents and caregivers to share their experiences of holding babies skin-

to-skin. Twenty skin-to-skin stories are featured on the MLHU’s website and social media 

channels. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
  



  

Advocate for change 

Example of using social media to Advocate for change 

 

The fight for smoke-free movies 

The Ontario Coalition for Smoke-Free Movies is made up of 39 organizations, including the 

Middlesex-London Health Unit, which strongly supports 5 actions to reduce youth exposure to 

on-screen smoking: (1) give new movies containing tobacco an adult rating (i.e. 18A), (2) 

require strong anti-smoking ads prior to movies depicting tobacco use in all distribution 

channels, (3) certify no payoffs for displaying tobacco, (4) stop identifying tobacco brands (5) 

and require films with tobacco imagery assigned a youth rating to be ineligible for government 

film subsidies. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


